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Question 01 -Will we have more of the 
traditional markets for agribusiness?
Question 02 -Will we have better prices for 
traditional agribusiness markets?
Question 03 - Will we have other industries 
coming to use agricultural products?
Question 04 - Will chain participants and their 
roles change until 2030? 
Question 05 – How should I behave towards 
2030? 
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Question 01
Will we have more of 

the traditional 
markets for 

agribusiness?
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Message 01 - We will have increasing traditional 
markets....
Message 02
Message 03  
Message 04
Message 05  
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Question 02
Will we have better 
prices for traditional 

agribusiness 
markets?
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Prices until 2024/25 
European Vision

Prices until 2024/25 
USA Vision

(US$ por bushel)

Fonte: elaborado por Prof. Dr. Marcos Fava Neves
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Message 01 - We will have increasing traditional 
markets....
Message 02 - We will have volatility, but in 
average, prices will be the current...
Message 03  
Message 04
Message 05  
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Question 03
Will we have other 

industries coming to 
use agricultural 

products?
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17 automakers and over 200 models

Source: ANFAVEA

FLEX FUEL MARKET

http://www.acpartsmacc.com/cart/images/C/kia_logo.jpg
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13 Source - Marcos Fava Neves: The Future of Food Business, World Scientific Publishers, 2013
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Message 01 - We will have increasing traditional 
markets....
Message 02 - We will have volatility, but in 
average, prices will be the current...
Message 03 - We will have other industries using 
farmland and producing agricultural products...
Message 04 -
Message 05 -
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Question 04
Will chain 

participants and their 
roles change until 

2030? 
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• Luciano Galera – Ouro Fino
• Marco Ripoli – John Deere
• Victor Campanelli – Campanelli Farms
• Allan Gray – Purdue University

Let’s Welcome our Panelists...

I will come back at the end with the two final messages
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After these 5 
presentations in 2030 
how will we look at 
the things we did in 

2017? 
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Message 01 - We will have increasing traditional 
markets....
Message 02 - We will have volatility, but in 
average, prices will be the current...
Message 03 – 3 – We will have other industries 
using farmland and agricultural products...
Message 04 – Food chain participants will be 
much different in terms of roles, sizes and 
players...
Message 05 -
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Question 05
How should I behave 

towards 2030?
My dogs will answer 

to you!!! 
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a) desperate?
b) resigned? 
c) patient and waiting?
d) paying attention and making 
the changes?
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a) desperate?
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c) patient and waiting?
d) paying attention and making 
the changes?
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a) desperate?
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a) desperate ?
b) resigned ? 
c) patient and waiting ?
d) paying attention and doing 
the changes?
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Message 01 - We will have increasing traditional 
markets....
Message 02 - We will have volatility, but in 
average, prices will be the current...
Message 03 – 3 – We will have other industries 
using farmland and agricultural products...
Message 04 – Food chain participants will be 
much different in terms of roles, sizes and 
players...
Message 05 – You will change and make part of 
the changes!

Come to IFAMA!
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Thank you!


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Prices until 2024/25 �European Vision
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Let’s Welcome our Panelists...�
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27

