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EVERY GENERATION
NEEDS ITS LEADERS.

As a farmer-owned cooperative, we help lead the agricultural industry by promoting 
the most innovative, responsible farming practices available today. And we want to 
make sure that the next generation of leaders is well trained for tomorrow. That’s why 
we proudly support youth leadership programs like FFA. It’s also why we’ve invested in 
scholarships and countless land-grant university initiatives across the country. At CHS, 
we know every generation needs its leaders. And every potential leader needs a little 
help becoming one.

Visit chsinc.com/stewardship to learn more about our ongoing commitment to leadership.

http://www.chsinc.com/stewardship/leadership-development
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The IFAMR Open Access Project is supported in part through contributions from these institutions. Scholars, practitioners, 
students, and policymakers may now read and download the most current and archival content from the IFAMR website. The 
Board of Directors of the International Food and Agribusiness Management Association feel that open and immediate access 
to IFAMR’s articles and case studies dramatically elevates the quality of scientific inquiry and instruction around the world 
in the field of agribusiness. If you would like to support this effort please contact: Kathryn White, Email: ifamr@ifama.org.
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