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EVERY GENERATION
NEEDS ITS LEADERS.

As a farmer-owned cooperative, we help lead the agricultural industry by promoting 
the most innovative, responsible farming practices available today. And we want to 
make sure that the next generation of leaders is well trained for tomorrow. That’s why 
we proudly support youth leadership programs like FFA. It’s also why we’ve invested in 
scholarships and countless land-grant university initiatives across the country. At CHS, 
we know every generation needs its leaders. And every potential leader needs a little 
help becoming one.

Visit chsinc.com/stewardship to learn more about our ongoing commitment to leadership.

http://www.chsinc.com/stewardship/leadership-development
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The IFAMR Open Access Project is supported in part through contributions from these institutions. Scholars, practitioners, 
students, and policymakers may now read and download the most current and archival content from the IFAMR website. The 
Board of Directors of the International Food and Agribusiness Management Association feel that open and immediate access 
to IFAMR’s articles and case studies dramatically elevates the quality of scientific inquiry and instruction around the world 
in the field of agribusiness. If you would like to support this effort please contact: Kathryn White, Email: ifamr@ifama.org.
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http://www.massey.ac.nz/massey/learning/colleges/college-of-sciences/about/agriculture-environment/agricommerce/agricommerce_home.cfm
https://www.scu.edu/business/fai/
http://mab.k-state.edu/
http://aces.nmsu.edu/academics/AEAB/
http://hortscience.wzw.tum.de/index.php?id=5&L=1
https://wpcarey.asu.edu/agribusiness-degr
http://ace.illinois.edu/concentration/agribusiness-markets-and-management
http://agribusiness.purdue.edu/
http://markestrat.org/
http://www.afre.msu.edu/
http://www.ufh.ac.za/

	v19i3frontmatter
	ifamrcover
	backcov
	EditorNote19i3.pdf
	Editor’s note


	120160032
	Volume 19 Issue 3, 2016

	220160040
	Volume 19 Issue 3, 2016

	320160050
	Volume 19 Issue 3, 2016
	Best-Worst Conditional Logit Model
	Best Worst Results
	Conclusions

	420160035
	Volume 19 Issue 3, 2016
	Study Domain and Research Questions
	Conceptual Framework
	Methodology
	Results
	Discussion
	Concluding Remarks
	Acknowledgments
	References
	Appendix
	Table A1. Definition of variables according to CIS 2010 and CIS 12 Surveys Questionnaires

	520160047
	Volume 19 Issue 3, 2016
	Introduction
	Literature Review and Discussion of Definitions
	Hypotheses
	Survey and Sampling Methodology
	Empirical Strategy
	Results– Part I
	Case Study
	Results– Part II
	Discussion
	Conclusion
	Acknowledgements

	620160037
	Volume 19 Issue 3, 2016

	720160036
	Volume 19 Issue 3, 2016

	820150211
	Volume 19 Issue 3, 2016

	920150214
	Volume 19 Issue 3, 2016
	Theoretical and Empirical Framework
	Data
	Table 1. Top fifteen private Italian wine brands ordered by brand market penetration
	Results
	Table 2. Descriptive statistics of variables in the model
	Table 3. Hedonic function estimates via quantile regression and OLS
	Table 4. Interquartile estimates
	Discussion
	Limitations
	Conclusions

	1020150183
	Volume 19 Issue 3, 2016

	1120150046
	Volume 19 Issue 3, 2016

	1220160072
	Volume 19 Issue 3, 2016




